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Get pamp
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Because no one—other than maybe doctors, pilots, first responders, teachers,
dentists, business owners, civil servants, construction workers, engineers, bankers,
petty thieves, etc.—deserves pampering more than ad folks.

QQO: D%FE[]P'-;E Call Spa Jema at 412-281-3336

R /( ;2 and mention “Brunner” for a 20% OFF discount.
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*Offer available for a limited time for Tues. - Thurs. appointments.



Greetings!

It is truly a pleasure for us all to gather together and celebrate the winners for

this year’s American Advertising Awards. For the local and district winners —
congratulations! To those awardees forwarded to the National American Advertising
Awards — one of the oldest creative awards competitions in the world — we have
the delightful opportunity fo cheer you on at home as Pittsburgh hosts the national
awards later this year.

This year has been eventful, to say the least. When | was in university, we had a
convocation speaker who ended their remarks with the phrase:

“Welcome to the exhilarating uncertainty of now.”

While we can debate if ‘exhilarating’ is the right word to describe our creative

and commercial environment, the quote no doubt brings home that our industry
continues to adapt fo new practices, odd externalities, and unforeseen variables at
a breaknecking pace.

No wonder we all need some rest and relaxation!

To the AAF Pittsburgh American Advertising Awards committee - kick back and
relax, the show is here. Thank you for your efforts. To Tonic by Highmark Health,
thank you for your dedication, creativity, and execution. To our sponsors - thank you!
This awards show couldn’t be done without your support.

On with the show!

Cheersl!

Dwayne Waite Jr.

President, American Advertising Federation Pittsburgh
April 24,2025

qqf pittsburgh
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Carlos Flores Espinoza, Creative Director

Carlos, a New York-based editor,

colorist, and Creative Director

originally from Lima, Peru. His

portfolio boasts award-winning

projects for esteemed clients such

as Nike, Apple, Conde Nast, and
HBO. Carlos’ music video work, featuring artists
like Selena Gomez, Madonna, and Lizzo, has
amassed over a billion online views and earned
numerous Grammy, VMA and Emmy nominations.
Since co-founding Forager Collective in 2019, Carlos
has continued to excel, contributing to acclaimed
productions like Taylor Swift’s 2023 Eras Tour Film
and the Oscar-winning short film “Windshield
Wiper” in 2022.

Art Hardie Partner, CCO

Art began his career in

communications in college while

working in radio. That was the

entry info advertising. Art then

transitioned into working as a

Writer and Account Coordinator
at Stephen J. Kaufman Public Relations, before he
progressed to Creative Director at Ypartnership
and MMGY Global - both then the largest travel
and tourism agencies in the world. Art then worked
with Push, and recently held a position with Maven
Creative for 7 years as a Vice President, Associate
Creative Director.

Art’s client list varies from local businesses, to hyped-
up tech startups out of Austin, fo household names
like Disney, Hilton, Orlando Magic, Miller’s Ale House,
Kennedy Space Center, Yosemite National Park,
Mount Gay Rum, Sears, IBM and more.

Hutson Kovanda, Creatve Director

Hutson is an award-winning

creative director who brings

experience working on both the

agency and the client side. He

started his career at JWT in Chicago

working on all the brands he grew
up eating - and learning from some of the best
minds in the business.

From JWT, his career trajectory has spanned both
coastsincluding R&R Partners, Energy BBDO, Wyse,
Agency Sacks and the Pavone Marketing Group.
On the client side, Hutson has worked as a creative
leader for T-Mobile Studios and McDonald’s in-
house agency, Agency 123.

Currently Hutson is the creative director of iostudios
in Nashville, an award-winning marketing solutions
agency serving businesses, nonprofits and
government agencies who drive positive change in
the world.

Will Payovich Creative Director

As the Creative Director at
Pathfinders Advertising, Will is the
driving force behind impactful work
for clients such as Fifth Third Bank,
PayPal, Protective Insurance, and
Bread Financial. He specializes in
deadline-driven direct response, social and digital
content, TV scripting, and producing commercials
and photoshoots. Will is also adept at defining
brand archetypes and setfting creative strategy.

Based in Chicago, Will holds a BA in Advertising/
Marketing Communications from Columbia
College. You can find him on Instagram at https://
www.instagram.com/will_payovich/

Michele Underwood, Creative Director

L Michele is a creative leader with
N--__'ﬁ’ over 20 years of experience in

- art direction, design, and team
management. She has worked
with agencies like Cramer-Krasselt,
Publicis, and J. Walter Thompson,
where she helped develop creative strategies and
campaigns that have made a meaningful impact
for clients. Michele loves collaborating with teams
to bring ideas to life, ensuring every project aligns
with goals, stays on budget, and delivers high-
quality results. With a keen eye for detail and a
strong sense of brand voice, she brings a thoughtful
approach to every project. She's also passionate
about mentoring young creatives, helping them
grow in their careers, and preparing them for their
next steps.



Wall-to-Wall Studios

Kingfly Spirits Tequila
Kingfly Spirits

Larkin Werner, Creative Director
Nate Fussner, Design Director

Brunner

Willo AutoFlo+ Package Design
Willo

Dan Magdich, VP, Executive Creative
Director

Jackie Murray, Creative Director
Derek Julin, Designer

Sandy Stewart, Copywriter
Kellyn Wilhide, Account Manager

Gatesman

NVI x Vontelle Black History
Month
National Vision

Alex Hess, AVP, Creative Director

Melissa Mader, Account Director,
PR/Social

Therese Burke, Senior PR/Social
Account Executive

Brian Abzanka, Operations Assistant
& Vendor Coordinator

SALES AND MARRETING




FRAMES FIT FOR DIVERSE
FACES, NOW AT AMERICA'S
BEST CONTACTS &
EYEGLASSES.
INTRODUCING OFFICIAL
BY VONTELLE.

O,

AAAAAA

'r'

-

BLACK O3 ¢
HISTORYZ =
MONTH:

FYVVVVY

Brunner

Willo Packaging Design
Willo

Dan Magdich, VP, Executive Creative
Director

Jackie Murray, Creative Director
Derek Julin, Designer

Sandy Stewart, Copywriter

Kellyn Willhide, Account Manager

Gatesman

NVI x Vontelle Black History
Month
National Vision

Alex Hess, AVP, Creative Director

Melissa Mader, Account Director,
PR/Social

Therese Burke, Senior PR/Social
Account Executive

Brian Abzanka, Operations Assistant
& Vendor Coordinator

nfm

Yinzerpalooza Apparel
Giant Eagle

Jeremie Musyt, Creative Director
Jay Obstarczyk, Art Director

Steve Farrar, Art Director

Madison Morrow, Graphic Designer
Mark Kinan, Production Manager

SALES AND MARKETING



GH Advertising

Trading Cards
Heinz History Center

Corinne Stenander, ACD/Art Director
Lindsey Mahoney, Sr. Copywriter

Tia Kalas, CD/VP

Beth Beck, ACD/Copywriter

Mike Giunta, CCO

Dave Bernhardt, Retoucher

Jessica Dzuba, Lydia Alfano, Julie
Meenihan and Tim Kepes, Media

GH Advertising

FedEx
Van Gogh, Dali, Esher, Picasso,
DaVinci

Bryan Vorp, ACD/Art Director
Beth Beck, ACD/Copywriter
Tia Kalas, CD/VP

Debbie Regan, CD/VP

Mike Giunta, CCO

Ashley Motto, Account Director

PRINT ADVERTISING | OUT OF HOME & AMBIENT MEDIA

9



Deeplocal

Taco Bell Live Mds Drive-Thru
Cam
Taco Bell

Taco Bell, Client
Biite, Lead Agency

Deeplocal, Creative Technology &
Fabrication

Edelman, PR
Spark, Media
Laundry Service, Creator Marketing

Hailstorm, Business Affairs

Deeplocal

VisitPITTSBURGH Gashapon
Machine
VisitPITTSBURGH

VisitPITTSBURGH, Client

Deeplocal, Creative Technology &
Fabrication

GH Advertising

FedEx Masterpiece
FedEx

Bryan Vorp, ACD/Art Director
Beth Beck, ACD/Copywriter
Tia Kalas, CD/VP

Debbie Regan, CD/VP

Mike Giunta, CCO

Ashley Motto, Account Director

10 OUT OF HOME & AMBIENT MEDIA



Gatesman

Conair NPE Presence
Conair Group

Mark DiPietro, VP, Creative Director

Sarah Gladd, VP, Group Account
Director

Alex Hess, AVP, Creative Director
Jimmy McKnight, Senior Designer
Matt Lawrenson, Senior Designer

AlphaGraphics in the
Cultural District

Knichel Logistics Conf Room
Walls
Knichel Logistics

Matt Miller, Senior Graphic Designer
Danielle Maxwell, Project Manager

nfm

Hulk Hogan Real American
Beer Event
Giant Eagle

Jeremie Musyt, Creative Director
Jay Obstarczyk, Art Director

Madison Morrow, Graphic Designper
Steve Farrar, Art Director
Gordon Robertson, Writer
Voyage Visuals, Production Compo

OUT OF HOME & AMBIENT MEDIA
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nfm

Slim Jim WWE LA Knight MEAT
N GREET
Giant Eagle

Jeremie Musyt, Creative Director

Jay Obstarczyk, Art Director
Madison Morrow, Graphic Designer
Steve Farrar, Art Director

Voyage Visuals, Production Company

GH Advertising
UPMC - Annual Visits
UPMC

Bryan Vorp, ACD/Art Director
Lindsey Mahoney, Sr. Copywriter

Tia Kalas, CD/VP

Debbie Regan, CD/VP

Jacqui Carroll, Creative Project Man-
ager

Mike Giunta, CCO

Tom Karcher, Retoucher

Wall-to-Wall Studios

VegFest 2024 Posters
Justice for Animals Pittsburgh

Doug Dean, Creative Director,
Designer

" _,...aF"“V OUT OF HOME & AMBIENT MEDIA



nfm

Hulk Hogan Real American e T EES[LL
- BODYSLAM ,
Giant Eagle YA SOMETHIN

Jeremie Musyt, Creative Director
Jay Obstarczyk, Art Director
Steve Farrar, Art Director

Madison Morrow, Graphic Designer
Gordon Robertson, Copywriter
Preston Ciranni, Accounts

Victor Kimmel, Account Director

S Mkt

12 NEW
REASONS

Ellen Clouse, Event Producer

GH Advertising

Mansplaining
Heinz History Center

Corinne Stenander, ACD/Art Director
Lindsey Mahoney, Sr. Copywriter
Tia Kalas, CD/VP

Beth Beck, ACD/Copywriter
Mike Giunta, CCO

Jessica Dzuba, Lydia Alfano, Julie
Meenihan and Tim Kepes, Media

Dave Bernhardt, Retoucher Imagine the
mansplaining
she endured.

HISTORY CENTER
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OUT OF HOME & AMBIENT MEDIA



For 1

Ordinary

people making

extraordinary
music.

K0 FRAMES FITFOR DIVERSE
FACES, NOW AT AMERICAS
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Dot Foundry

The Mendelssohn Choir of
Pittsburgh
The Mendelssohn Choir of
Pittsburgh

Benjamin Kostenbader, Lead Web
Developer

Dylan Devine, Lead Digital Designer
Grace Lee, Lead UX Researcher/De-
signer

Anton Plauche-Capers, Senior Web

Developer

Animal

Downward Dog Webisodes for
Social
Animal

Michael Killen, Director

Kathy Dziubek, Executive Producer
Beth Voltz, Editor

Allan Stallard, Colorist

Dan Ayer, Oyster Creative Co., Social
Media Strategist

Gatesman

NVI x Vontelle Black History
Month
National Vision

Alex Hess, AVP, Creative Director

Melissa Mader, Account Director,
PR/Social

Therese Burke, Senior PR/Social
Account Executive

Brian Abzanka, Operations Assistant
& Vendor Coordinator

ONLINE/INTERACTIVE



Animal

Pets of Tarjay
Target

Crispin, Agency

Michael Killen, Director

Kathy Dziubek, Executive Producer
Doug Helmick, Editor

John Pope, DP

Andy Witkowski, Post Producer
Allan Stallard, Colorist

Allan Stallard, Luke Ewing, Brooke
Doran, Andy Witkowski, VFX

Canopy Studios /
futurevoice

Grilling Men
futurevoice

Stef Dag, Host 3 - =

Madi Hart, Creative Director/Head
Writer

Grey Centaura, Executive Producer FUTUREVOICE PRESENTS  \

GRILLING MEN

Jesse Fish, Title Graphics ————
Jack Ohrman, DP e

Amir Megherhi, Sound/Production ' ALie
CJ Richter, Producer

Bridget Taylor, Editor

ONLINE/INTERACTIVE



UPMC

For All The Pink Ribbons - Frances
UPMC

Lillian Young, VP, Marketing Communi-
cations

Dawn Butler, Director, Brand Marketing
Ashley DeMoss, Manager

Craig Seder, Creative Director

Sandy Stewart, Writer

Untitled Content, Production Company
David Kelly, Photographer

v6 MUSIC + POST, Audio Production

Brunner

The Tale of the Cranky Canker
Sore
Blistex Inc.

Jackie Murray, Creative Director, Copy-
writer

Kristen Scialo, Creative Director, Art
Director

Bryan Jameson, Producer
MAKE, Production Company
Kellyn Wilhide, Account Manager

Dan Magdich, VP, Executive Creative
Director

Emily DeShantz, Associate Director,
Video Production Producer

Bully Max

Bully Max: Legends
Bully Max

Brian Marczewski, Director, Cinema-
tographer, Editor

Maris Laatre, Screenwriter

FILM, VIDEO, AND SOUND



UPMC

For All The Pink Ribbons - Marissa
UPMC

Lillian Young, VP, Marketing Communi-

cations

Dawn Butler, Director, Brand Marketing
Ashley DeMoss, Manager

Craig Seder, Creative Director

Sandy Stewart, Writer

Untitled Content, Production Company

David Kelly, Photographer

v6 MUSIC + POST, Audio Production

Bully Max

Bully Max: Unwrap the Power
Bully Max

Brian Marczewski, Director, Cinematog-
rapher, Editor

Canopy Studios

A (Real)ationship Built Community
Shell Polymers

Cesar Garcia, Director

Frankie Delaney, Senior Content Producer
Josh Richardson, Writer

Justine Johnson, Account Director

Jed Darlington, DP

CJ Richter, Producer

Saro Melero Bonnin, First AD

]’7

FILM, VIDEO, AND SOUND



Tonic by Highmark Health

Dear AHN
AHN

Tim Cohrs, Creative Director

George Friedman, Director Content Development
Tyler Bergholz, Associate Creative Director,
Design

Emily DeAndrea, Art Director

Libby Waterbury, Lead Copywriter

Anastasia Farmerie, Producer

Tyler Rupert, Lead Video Production Specialist
Jason Mileto, Lead Video Editor

Jackie Bartlett, Lead Creative Integration Manager

Daniele Caruso, Senior Creative Integration
Manager

Brunner

Brush Healthy Brush Happy
Willo

JW Affourtit, Creative Director

Jackie Murray, Creative Director

Caitlin Brunner, Senior Copywriter
Sinping Ku, Senior Art Director

Maria Mainelli-Ajmo, Junior Copywriter
Ryan Rust, Director, Editor

Dreamboat, Production Company

Matt Pollock, Director - Dreamboat
Untitled, Editorial & Post

Matt Haritan, Producer

Kellyn Wilhide, Account Manager

Dan Magdich, VP, Executive Creative Director

Bully Max

Bully Max: Legends
Bully Max

Brian Marczewski, Director, Cinematographer,
Editor

Maris Laatre, Screenwriter

FILM, VIDEO, AND SOUND



Carlow University

Walking Into The Chaos Of Others
Carlow University

John Cardone, Vice President of Mar-
keting and Communications at Carlow
University

John Swisher, Executive Creative Director
and Art Director (Storyhaus Agency)

Untitled Content

Futuro Vivo
Futuro Vivo

J dax Parise, Executive Producer
Nathan Osche, Director/Cinematographer
Emily Swenglish, Editor/Colorist
Alex Abreu, Assistant Editor & Translator

Alejandro Ramirez, Content Producer &
Translator

Katie Mielo, Producer
Jorge Polanco, Motion Graphics Designer
Mariana Lopez, Motion Graphics Designer

PMI Digital

PPG 2025 Color of the Year
Campaign
PPG

Damien Christian D’Amico, Creative
Director

Julia Hannan, Executive Producer

Lisa Verzilli, Creative Producer

Kevin Stiller, Director of Photography
Colleen O’Neil, Production Coordinator
Graham Sheldon, 1st AC

laysha Samad, Make-Up Artfist

Ariana Matthews, Hair Stylist

Brianna Christie, Production Assistant

Damien Christian D’Amico, Editor and
VFX/AI

Ryan Stewart, Mixing Engineer
Angel Lin, Purple Basil Model

FILM, VIDEO, AND SOUND
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Gatesman

Conair NPE Presence
Conair Group

Mark DiPietro, VP, Creative Director
Sarah Gladd, VP, Group Account Director
Alex Hess, AVP, Creative Director

Jimmy McKnight, Senior Designer

Matt Lawrenson, Senior Designer

UPMC

For All The Pink Ribbons
UPMC

Lillian Young, VP, Marketing Communica-
tions

Dawn Butler, Director, Brand Marketing
Ashley DeMoss, Manager

Craig Seder, Creative Director

Sandy Stewart, Writer

Untitled Content, Production Company
David Kelly, Photographer

v6 MUSIC + POST, Audio Production

Tonic by Highmark Health

AHN Stop Searching Campaign
AHN

Tim Cohrs, Creative Director

George Friedman, Director Content Devel-
opment

Tyler Bergholz, ACD, Design

Megan Flanagan, ACD, Copy

Emily DeAndrea, Art Director

Libby Waterbury, Lead Copywriter
Anastasia Farmerie, Producer

Ken Krapfl, Art Director

Jackie Bartlett, Creative Account Manager

Daniele Caruso, Senior Creative Integra-
tion Manager

Tom Cwenar, Photographer, Partner

CROSS PLATFORM



Red House Communications

Erie 2024 Total Solar Eclipse
VisitErie

Matt Blint, President/Director of Strat-
egy
Jorge Puron, Creative Director

Justin Clawson, Director of Creative
Production

Braxton Schreyer, Art Director
Sharon Walsh, Copywriter

Kaylee Lewis, Creative Project Manager
Dan Filipek, Account Director

GNC

GNC Multivitamin Campaign
GNC

Jamie Gray, Associate Creative Di-
rector Digital, Copy

T) Ladner, Associate Creative Direc-
tor, Print

Thomas Foglia, Designer

Steve Benton, Video Animator and
Editor

Erin Flagg, VP, Creative
Stacey Roaq, Retoucher 3 9 ®
Todd Shirley, Retoucher ‘ It S In our
Matt Tegtmeier, Sr Production Artist blood.
Walker Orner, Production Artist -
Hayley Dupree, Copywriter

Switch to the
A i i that. :.!ct.u.af.l\_..r :
Jaime Vesci, Project Manager 8, showupin
bloodwork.

CROSS PLATFORM



Gatesman

Oktoberfest Pittsburgh
Pittsburgh Downtown Partnership

Shannon Baker, President
Sarah Gladd, VP, Group Account Director

Andy Biefel, VP, Director of Performance
Media

Beth Thompson, VF, Director of PR/Social
Alex Hess, AVP, Creative Director

Mike Mannion, Associate Media Director
Jimmy McKnight, Senior Designer

Matt Lawrenson, Senior Designer

Brady Warmbein, PR/Social Account
Executive

Molly Mykich, Designer
Kayla Plunkett, Copywriter
Mark DiPietro, VP, Creative Director

The Verb Agency

Philips Ultrasound
Philips

Ted Walzl, Creative Director

Tom Cwenar, Photographer | Director
Bob Martin, Producer

Mike Herbay, Assistant

Untitled Content

Futuro Vivo: Future Life
Futuro Vivo

J dax Parise, Executive Producer
Katie Mielo, Producer

Nathan Osche, Cinematographer
Emily Swenglish, Lead Editor/Colorist

Alejandro Ramirez, Content Producer
and Translator

Jorge Polanco, Motion Graphics Designer

Mariana Lopez, Motion Graphics De-
signer

ELEMENTS OF ADVERTISING



GH Advertising

UPMC Western MD - Cinematography
UPMC

Debbie Regan, VP/CD

Mike Giunta, CCO

Nan Quatchak, Producer

Jacqui Carroll, Creative Project Manager
Animal, Production

PMI Digital

PPG 2025 Color of the Year Campaign
PPG

Damien Christian D’Amico, Creative Di-
rector

Julia Hannan, Executive Producer

Lisa Verzilli, Creative Producer

Kevin Stiller, Director of Photography
Colleen O’Neil, Production Coordinator
Graham Sheldon, 1st AC

laysha Samad, Make-Up Artist

Ariana Matthews, Hair Stylist

Brianna Christie, Production Assistant

Damien Christian D’Amico, Editor and
VEX/AI

Ryan Stewart, Mixing Engineer
Angel Lin, Purple Basil Model

Animal

Dropbox
Dropbox

Brooke Doran, lllustrator/Animator
Luke Ewing, Director of Animation
Alwyne Holder, Animator

Allan Stallard, Colorist

Nathan Voltz, Post Producer

Olivia Vaughn, Producer

Doug Helmick, Editor

Danny Yourd, Director

John Pope, DP

ELEMENTS OF ADVERTISING
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Animal

Happy Moo Year!
Animal

Luke Ewing, Director/VFX Lead
Michael Killen, Graphic Designer

Animal

Same Time Next Year
Animal

Luke Ewing, Director/VFX Lead
Brooke Doran, Modelling/Animation

PMI Digital

PPG 2025 Color of the Year Campaign
PPG

Damien Christian D’Amico, Creative Director
Julia Hannan, Executive Producer

Lisa Verzilli, Creative Producer

Kevin Stiller, Director of Photography
Colleen O’Neil, Production Coordinator
Graham Sheldon, 1st AC

laysha Samad, Make-Up Artist

Ariana Matthews, Hair Stylist

Brianna Christie, Production Assistant
Damien Christian D’Amico, Editor and VFX/Al
Ryan Stewart, Mixing Engineer

Angel Lin, Purple Basil Model

ELEMENTS OF ADVERTISING



Untitled Content

Aerie Back to School Campaign
Aerie

J dax Parise, Executive Producer
Katie Mielo, Producer
Emily Swenglish, Lead Editor/Colorist

Untitled Content

Aerie Back to School Edit
Aerie

J dax Parise, Executive Producer
Katie Mielo, Producer
Emily Swenglish, Lead Editor/Colorist

UPMC

For All The Pink Ribbons
UPMC

Lillian Young, VP, Marketing Communi-
cations

Dawn Butler, Director, Brand Marketing
Ashley DeMoss, Manager

Craig Seder, Creative Director

Sandy Stewart, Writer

Untitled Content, Production Company
David Kelly, Photographer

v6 MUSIC + POST, Audio Production

ELEMENTS OF ADVERTISING




PMI Digital

PPG 2025 Color of the Year Campaign
PPG

Damien Christian D’Amico, Creative Di-
rector

Julia Hannan, Executive Producer

Lisa Verzilli, Creative Producer

Kevin Stiller, Director of Photography
Colleen O’Neil, Production Coordinator
Graham Sheldon, 1st AC

laysha Samad, Make-Up Artist

Ariana Matthews, Hair Stylist

Brianna Christie, Production Assistant

Damien Christian D’Amico, Editor and
VFX/AI

Ryan Stewart, Mixing Engineer
Angel Lin, Purple Basil Model

Deeplocal

VisitPITTSBURGH Gashapon
Machine
VisitPITTSBURGH

VisitPITTSBURGH, Client

Deeplocal, Creative Technology &
Fabrication

26 ELEMENTS OF ADVERTISING



UPMC

For All The Pink Ribbons
UPMC

Lillian Young, VP, Marketing Communi-
cations

Dawn Butler, Director, Brand Marketing
Ashley DeMoss, Manager
Craig Seder, Creative Director
Sandy Stewart, Writer

Untitled Content, Production Company
David Kelly, Photographer
v6 MUSIC + POST, Audio Production

GH Advertising

The Day & Gerrymandering
Fair Districts PA

Don't
let
% this

Bryan Vorp, ACD/Art Director
Beth Beck, ACD/Copywriter
Debbie Regan, CD/VP

Mike Giunta, CCO

Wall-to-Wall Studios

Wilson’s Fountain
Wilson’s Fountain

Larkin Werner, Creative Director
Nate Fussner, Design Director
Ira Lederer, Motion Designer
Ann Trondle-Price, Writer

PUBLIC SERVICE & POLITICAL ADVERTISI?



Sarah Gladd, VP Group Accou
Director

Alex Hess, AVP, Creqh\v\e Director \\\
immy McKnight, Senlor_l Designer
Aatt Lawrenson, Senior Designer

QN

PMI Digital
PPG 2025 Color of the Year Campaign
PPG

. Special Judges Award of Excellence
"Damien Christian D’Amico, Creative Director
Julia Hannan, Executive Producer
Lisa Verzilli, Creative Producer \
Kevin Stiller, Director of Photography .

Colleen O’Neil, Production Coordinator

Graham Sheldon, 1st AC
laysha Samad, Make-Up Artist

Ariana Matthews, Hair Stylist
Brianna Christie, Production Assistant
Damien Christian D’Amico, Editor and VFX/AI
Ryan Stewart, Mixing Engineer

Angel Lin, i’u_rple Basil Model

SPECIAL AWARDS
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CONGRATS TO TONIGHT'S WINNERS,
WHO CONSTANTLY PROVE THAT
CREATIVITY IS IN YOUR BONES.
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LIFE CHANGING MEDICINE



Bold |deas.
Brilliant Execution.

Your partner for innovative design, print,
signage, and custom swag solutions.

dk|DAVIDKELLYzo

alphagraphics

in the Cultural District

412.261.1300 agpittsburgh.com
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highstreetstudios.tv

Ideas, even the smelly ones, need to be in the right place to grow.
Plant yourself in our immense production studio, featuring state-of-the-art equipment,
such as the robot camera, and excellent post-production capabilities, and watch your concepts bloom.
Like the ones that are being recognized tonight - congratulations.

Unflinching.

To all those who didn’t let doubt, rejection and lack of budget stop their pursuit of a great idea.

Congratulations, we are unabashedly proud of you.

untitled



Congratulations
to the 2025

ADDY Winners!

Time to relax, sit back, and enjoy the scenery.

Learn how partnering with Media Now Interactive
can help you build award winning campaigns,
so you can work hard, and chill harder.

@ media now

interactive

mni.com
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Hopin
everyo
has a

reason'
to smile

JUST G

results.

NO CHAOS. NO EGO.

WEBSIT

You deserve a web partner who
listens, leads, and delivers real

)

= Al
)

redtreewebdesign.com | ‘{T/" redtree

atulations to all of this year’s finalists.
GHADV.COM .
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Congrats to everyone who put in the tOnIC

effort to make this year’s show so chill. by Highmark Health
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i . Fotorecord

’ PrintCenter

YOUR TOTAL SOURCE

NEW FOR
SUPPLIER! ¢ - X in ¢ - v

025!
PRINT

NEEDED IT PRINTED YESTERDAY? Our cutting-edge production
speed, capabilities and capacity are unmatched and make it easy for
your items to look good and deliver on that deadline. With a same-day
live press proof on your specified paper, for only $39, we’ll hit that
critical color and tight deadline!

MAILING

From EDDM-style mailings to mulitple-piece variable printed
segmented direct mail packages, we’ll get your message out to
your customers and prospects quickly, efficiently, and with a greater

sense of trust than electronic communications.

PIXEL-2-POSTCARD - We've combined cutting-edge digital
marketing technology and made direct mailing marketing
highly dynamic and super effective for retargeting your
anonymous website visitors! Scan here for more information
and make more monthly website sales with his product!

GUSTOMIZE IT!

Custom Gear. One Click Away. Apparel or promo items—
any quantity, fully customized, fully automated. From 1 to 5,000 pieces, order
like you do on Amazon—fast, easy, and on your terms. No phone [=] [=]
tag. No back-and-forth. Just click, customize, and go. Scan the 3 .
QR code or visit www.fotorecord.com to get started.
Your brand. Your way. Just faster.

SPECIAL OFFER

ORDER A NEW ITEM WITH US AND GET
$50 OFF YOUR $200+ FIRST ORDER!

Good on one item not previously produced at FPC. Not applicable against account balances,
shipping, tax and/or postage. Must be presented at time of order, not accepted with invoice payment.

Cannot be combined with any other offer or special pricing. Postcard must be mentioned at 724-830-81 30 x1 4 . info @foto reco rd .com
time of order. Limit one per client per month. WWW.fOtOI‘eco rd -com

V'V A1 _—

HURRY] 2]
Expires in

7 days!






